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UNIVERSITY OF DAYTON QUARTERLY 
GAINS NATIONAL AND INTERNATIONAL RECOGNITION 
DAYTON, Ohio-- The University of Dayton Quarterly is gaining recognition as one 
of the best alumni periodicals in the country--and internationally. 
Thomas Columbus, editor, and UD's public relations staff have won one of three gold 
medals in the country in the category of external audience tabloids in the annual CASE 
(Council for the Advancement and Support of Education) competition. The 40-page tabloid, 
newly designed in 1991, has a circulation of 82,000 alumni, parents and supporters. 
Columbus, a Kettering resident, also won a bronze medal in the CASE category of 
periodical resources management, which recognizes editors who "successfully manage their 
time, budgets, staff and other resources to produce top-notch periodicals." It's the third time 
in four years that UD has placed in this category. 
In addition, the International Association of Business Communicators (IABC), in its 
1993 Gold Quill national awards program, has chosen the University of Dayton Quarterly for 
an award of excellence. UDQ won in the category of "magapaper," a magazine-style 
periodical printed on newsprint or similar paper stock. The IABC judges cited UDQ for its 
"strong writing." 
"The word "lively" came up a lot as the judges reviewed the University of Dayton 
Qua¥1erly for the CASE competition," said Sally Ann Flecker, editor of Pitt Magazine at the 
University of Pittsburgh and coordinator of CASE's external tabloids category. "The judges 
also agreed that the University of Dayton Quarterly is gutsy, well-balanced and attractive 
visually." 
Bucknell University and the University of Kansas also won gold medals in this 
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category in the CASE competition. 
Approximately 2,900 colleges, universities and independent elementary and secondary 
schools in the U.S., Canada, Mexico and 18 other countries belong to CASE. IABC, a 
professional organization for communicators, has 11 ,500 members working in more than 40 
countries. 
Every member of UD's public relations staff contributes to the University of Dayton 
Quarterly: Frank Pauer, art director, Larry Burgess, photographer; Deborah McCarty Smith, 
director of publications; Kate Cassidy, senior publications editor; Donna Hamilton, 
publications editor; Rosemary Harty, director of media relations; Pam Huber, assistant director 
of media relations; and Teri Rizvi, director, office of public relations. 
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For media interviews or a copy of the Quarterly, contact Tom Columbus at (513) 229-3241. 
